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CHANGES IN THE AFFLUENT EUROPE UNIVERSE :
+54% of individuals in the reference universe
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A FAIRLY STABLE HEARING TIME DESPITE THE CHANGES AND EVOLUTION
OF THE AFFLUENT UNIVERSE: 8M INDIVIDUALS
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FRANCE 24 & TVSMONDE :
TV & DIGITAL CONSUMPTION ON EUROPEAN AFFLUENTS
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Affluent Europe 2022 - weekly TV + Digital France 24 and TV5 Monde audience - 21 countries - Affluent general population
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FRANCE 24 & TVSMONDE: OVER 60% OF THE OVERALL MONTHLY AUDIENCE
COMES FROM TELEVISION CONSUMPTION
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A SIGNIFICANT POSITION AMONG PROFESSIONALS:
+ 9pts of audience share on the TOP 3% of European households
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FRANCE 24 & TVSMONDE : AN EVER MORE PREMIUM PROFILE

Decision-

Opinion

Average

household income leaders makers
84 751€ 47%

79 336€* 10%* 28%*

* Results on general Affluent Europe population



