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TV + Digital audience for France 24 and TV5MONDE. Evolution VS the average for other international channels. Europe perimeter, i.e. 20 countries - General affluent population
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Profile of TV viewers (monthly) of France 24 and TV5MONDE. Base 100: VS the entire population of the IPSOS Affluent Europe 2023 study.
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Profile of TV viewers (monthly) of France 24 and TVA5MONDE. Base 100: VS the entire population of the IPSOS Affluent Europe 2023 study.

The IPSOS Affluent Europe study measures the behavior of Europe's wealthiest consumers and top executives (20 countries surveyed,
excluding Russia), the 13% of adults with the highest incomes in the region.
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THE RIGHT AUDIENCE TO TARGET FREQUENT TRAVELLERS
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Profile of TV viewers (monthly) of France 24 and TVS5MONDE. Base 100: VS the entire population of the IPSOS Affluent Europe 2023 study.
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Profile of TV viewers (monthly) of France 24 and TV5MONDE. Base 100: VS the entire population of the IPSOS Affluent Europe 2023 study.

The IPSOS Affluent Europe study measures the behavior of Europe's wealthiest consumers and top executives (20 countries surveyed,
excluding Russia), the 13% of adults with the highest incomes in the region.
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