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INDEX 156 INDEX 133 INDEX 182

11% : TV

8% : Digital
56%

VS competition

22%
INDEX 132

85 877€ 
VS n-1+9%

+5%

2H25 : TV +13%

3H49 : Digital +5% 

vs competition



INDEX 107 INDEX 107 INDEX 107

of the audience took
the plane in 2023

vs 46% in 2022

hotel stays 
over the past 12 months

vs 19 nights in 2022

average expenditure 
on airline tickets

plan to buy a car in 
the next 12 months

plan to buy a tech 
product in the next 

12 months

have used a financial 
advisory service in 
the last 12 months

of the audience is 
willing to pay more 
for an eco-friendly 

product

of the audience 
intends to buy a 

watch in the next 12 
months

INDEX 111 INDEX 101

+6 nights

+8,3% vs 2022

Results


