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Already a two-time Tour winner at
just 24 years old, the Slovenian will
be aiming for the top of the
podium again in 2023.

JONAS VINGEGAARD

Winner of the 2022 Tour de

France, the young Dane beat all
the odds and won on his 2"

appedarance in the race.

THIBAUT PINOT

For his last Tour de France, the
French rider is keen to go out on a
high by winning a mountain stage

this year.



DIMANCHE 23 JUILLET - SUNDAY 23 JULY
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ANNEMIEK VAN VLEUTEN

In 2022, the Dutch rider achieved an
exceptional year with an unprecedented
Giro | Tour | Vuelta treble and a new world
title. For her final year on the professional
circuit, the 40-year-old dreams of finishing
at the top.
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Individual viewing time on
the 2022 Tour de France.
+1/ mins vs 2021
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in the afternoons.  § : 1 the 2022 Tour de France®. Z
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NEW RECORD SINCE 2011

Source: Médiamétrie — Restit'TV
1. 60 non-consecutive seconds
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2 3 Tour de France

Source: Médiamétrie — Restit'TV | Médiamétrie eStat scope: online-enabled desktop and mobile, mobile apps, TV apps and FAI
Free box.



OF 18-34 YEAR-OLDS
FOLLOWED
THE TOUR DE FRANCE
COVERAGE IN 2022
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AL'OCCASION DU TOUR DE FRANCE

VOTRE MARQUE S'ENGAGE
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Give the association?! of your choice some of

the impressions from your digital advertising

campaign, so they can communicate about

their actions and commitments in a Tour de
France context.

Activate our "Fans of the Tour de France"
exclusive target on segmented TV and expand
on this by reaching only the catchment areas

around your stores thanks to our Isochrone
Travel Time targeting.

With a popular first season in 2022, Florent
Dabadie returns to the roads we'll be seeing in
the Tour as part of his web series where we
discover the Tour de France route at his side.

1. Advertiser and association eligibility criteria subject to validation by the France TV Advertising Ethics Committee
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TV SPONSORSHIP: PURCHASING PRIORITIES FOR OFFICIAL PARTNERS AND SUPPLIERS

Official partners and suppliers get sectoral exclusivity.

Official partners and suppliers have a purchasing priority of 6 weeks until 25/05/2023 at 18.00.
The TV sponsors of the 2022 Tour de France get a purchase priority of 48 hours until 27/05/2022 at
18.00.

From 29/05/2022: open to other advertisers

DIGITAL: PURCHASING PRIORITIES FOR OFFICIAL PARTNERS AND SUPPLIERS

Official partners and suppliers get sectoral exclusivity on video pre-rolls.
Official partners and suppliers get a purchasing priority of 15 days until 28/04/2023 at 18.00.
From 01/05/2023: open to other advertisers.

CREATION

Order of appearance on the billboards: the partner's choice of appearance is subject to a price
increase in accordance with France Télévisions Publicité’s 2023 General Terms and Conditions of Sale.
Billboards must comply with France Télévisions’ graphic charter.

BLOCKED SECTORS

Banking, Retail, Air, Automotive, Opticians, Telecommunications, Water and flavoured water,
Insurance and mutual insurance, Technical clothing and sportswear, Watches and watches, IT and
technological solutions, Energy products, Real estate, Electricity distribution, Olive oil, Meat products,
Sweet biscuits, Temporary work, Hotel, Processed chicken products, Games and betting, Senior
accommodation, Cycling industry, Sunflower oils, Motorbikes, Coffee, Mass catering, Laundry,
Sweets, Logistics services, Photos and printers, Automotive assistance, Carriers, Ambulance and
service vehicle processing, Opticians and hearing, Travel agencies, Smart sports apps, Soft drinks,
Glues and adhesives, Road guidance applications.
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